
Page 1 of 23 

RESEARCH ARTICLE 

Navigating Social Media Privacy: An 
Analysis of Relationships, Time Dynamics 
and Contextual Factors 

Ramya Ali Pashtun1*

1 University of Kashmir, Srinagar, India. 

* Corresponding Author

1. Introduction

The advent of the internet and its ubiquitous reach have undeniably transformed the way 
we communicate, share information, and connect with one another. The rise of social media 
platforms has been a pivotal facet of this digital revolution, significantly altering the landscape 
of human interaction (Bucher & Helmond, 2018; Kapoor et al., 2018). In a relatively short 
span of time, social media platforms such as Facebook, Twitter, Instagram, and YouTube 
have become integral to modern life, permeating various aspects of society, politics, culture, 
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Abstract 

The proliferation of social media platforms in the 21st century has transformed the way individuals engage 

with and understand the world. While the debate around privacy in these digital spaces is well-founded, this 

paper emphasizes the fundamental design and intent of these platforms: the public sharing of personal 

information for economic gain. Beyond the individual user, social media companies like Facebook engage in 

the collection of data on both users and non-users, creating “shadow” profiles that extend their reach and 

influence. Understanding power dynamics and influence within the social media landscape is an emerging 

field of research. Social media has redefined traditional structures of authority, allowing individuals without 

conventional attributes of influence to ascend to prominence. Influence is a fluid, context-dependent resource, 

driven by collective attention and the specific issues of the moment. It highlights the democratization of power 

and challenges established notions of authority. Moreover, the perpetuation of patriarchal ideals on social 

media platforms contributes to the normalization of traditional gender roles. Symbolic violence is 

disseminated through collective reinforcement, often unconsciously, solidifying these ideals as societal norms. 

Disparities in social media participation persist, reflecting offline inequalities in class, race, and gender. The 

selection of platforms often reinforces these disparities. A robust empirical focus on underrepresented groups’ 

experiences is essential for a comprehensive understanding of social media dynamics. The role of social media 

in the lives of Black American women offers a distinctive perspective, where these platforms serve as tools to 

acquire social resources to navigate structural oppression. These platforms acquire profound emotional 

significance in their lives, transcending their roles as mere communication tools. This paper underscores the 

multifaceted dimensions of social media’s impact on society, emphasizing the need for nuanced research that 

explores its complexities. While privacy concerns remain pertinent, it is vital to recognize the core intent of 

these platforms, the collection of data for economic gain. Understanding influence dynamics, the perpetuation 

of patriarchal ideals, disparities in participation, and the unique experiences of underrepresented groups in 

the digital age is crucial for a comprehensive comprehension of social media’s role in contemporary society. 
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and personal relationships. The notion of social media goes far 
beyond the mere use of digital platforms. It encompasses a 
broad spectrum of experiences and phenomena, ranging from 
privacy concerns and power dynamics to the perpetuation of 
societal norms and inequalities (Borgatti, Everett, & Johnson, 
2018; Stutzman & Hartzog, 2012). As the digital realm contin-
ues to evolve and extend its influence over our lives, it is im-
perative to scrutinize the multifaceted dynamics that shape 
social media. This research paper embarks on an exploration of 
these intricate themes, endeavoring to offer a comprehensive 
perspective on the diverse dimensions of social media’s impact. 
The contemporary digital landscape is marked by a relentless 
push toward increased transparency and the blurring of per-
sonal boundaries. The concept of privacy, traditionally consid-
ered paramount in human interactions, has been profoundly 
challenged in the digital age, especially in the realm of social 
media (Singh & Sonnenburg, 2012; Tsimonis & Dimitriadis, 
2014). 
 

These platforms, designed for open sharing and connec-
tion, simultaneously raise pertinent questions about the protec-
tion of personal data and the rights of individuals. In the con-
text of social media, the notion of privacy extends beyond the 
sharing of intimate details of one’s life; it delves into the very 
essence of data protection and the extent to which individuals 
have control over their digital personas (Gehl, 2015; Hoffman 
& Fodor, 2010). The juxtaposition of public sharing and per-
sonal privacy within social media platforms presents a conun-
drum, compelling users to navigate between their inherent need 
for self-expression and the preservation of their personal 
boundaries. In the quest for connectivity, individuals willingly 
divulge vast amounts of personal information, including their 
interests, location, contacts, and even emotional states 
(Heinonen, 2011; Wellman, 2001). This paradox of willingly 
sharing personal data while simultaneously grappling with con-
cerns about privacy forms the core of this inquiry into social 
media. Privacy concerns in the digital age are not limited to the 
users of these platforms. Social media companies themselves, 
driven by the imperative of monetization, have entered into an 
intricate dance with the very notion of personal privacy. While 
the debate often centers around user consent to the terms of 
service and the commodification of user data, an aspect often 
overshadowed is the compilation of data on non-users (Cinelli 
et al., 2020; Fuchs & Sandoval, 2013). 

 
Social media companies employ advanced data-tracking 

techniques to create what is colloquially referred to as “shadow 
profiles.” These profiles are constructed not only from the data 
shared by users but also from information gathered about indi-
viduals who have not consented to the platforms’ terms. This 
phenomenon opens a Pandora’s box of ethical and legal ques-
tions, raising fundamental concerns about consent and individ-
ual agency (Fuchs, 2015a; Van Dijck, 2013). The interplay of 
power dynamics in the digital age is a topic of escalating inter-
est in the realm of social media studies. The traditional sources 
of authority, such as politicians, government officials, and 
mainstream media outlets, find themselves contending with a 
new breed of influencers who have harnessed the power of the 
digital realm (Barbier & Liu, 2011; George, Rovniak, & 
Kraschnewski, 2013). The digital era introduces a nuanced 
form of power, where influence is more fluid, relational, and 
context-dependent. Actors who may not have held significant 
attributes before are now emerging as central figures in shaping 
public discourse and opinion. As power and influence become 

more distributed, the dynamics of attention shift, enabling ad 
hoc publics to elevate specific individuals temporarily for cer-
tain issues. This transition of power from traditional authorities 
to digital influencers is central to our understanding of the 
social media landscape (Baym, 2013; Duggan & Brenner, 2013). 

 
The digital space is not confined to democratizing access to 

information; it extends to who shapes public narratives, influ-
ences public opinion, and holds sway over the collective con-
sciousness. The impact of social media is also evident in the 
context of gender norms and the perpetuation of patriarchal 
ideals. Although the platforms offer a space for self-expression 
and individual agency, they are not immune to the replication 
of deeply entrenched societal norms (Ahn, 2011; Tiago & 
Veríssimo, 2014). The discourses surrounding body image, 
beauty, and societal expectations are vividly portrayed on social 
media, as individuals, often unconsciously, perpetuate and rein-
force gender stereotypes. These ideals, predominantly targeting 
girls and women, have deep-rooted historical antecedents, un-
derpinned by centuries of patriarchal influence. The propaga-
tion of these ideals on social media represents a collective ef-
fort, where individual actions, whether in the form of tweets, 
images, or memes, contribute to the normalization of these 
harmful norms (Dewdney & Ride, 2013; Kent, 2010). 

 
While these actions may seem innocuous at the individual 

level, their cumulative impact results in the solidification of 
regressive beliefs about the role and aspirations of girls and 
women in society. The phenomenon underscores the vital role 
social media plays in either challenging or reinforcing existing 
gender norms. In addition to privacy concerns and the dynam-
ics of power, the realm of social media is marked by disparities 
in access, participation, and visibility (Cinelli, De Francisci Mo-
rales, Galeazzi, Quattrociocchi, & Starnini, 2021; Xufei Wang, 
Tang, Gao, & Liu, 2010). While social media platforms have 
the potential to serve as “affinity spaces” facilitating connec-
tions and providing a sense of belonging, they also frequently 
reflect and perpetuate offline disparities rooted in race, class, 
gender, sexuality, religion, or citizenship status. The choices 
users make regarding which social media platforms to engage 
with often mirror the inequalities present in the physical world. 
Identity and practices on social media are profoundly influ-
enced by cultural and socioeconomic factors (A. Anderson, 
Huttenlocher, Kleinberg, & Leskovec, 2012; Gündüz, 2017). 
Research indicates that young people’s online personas closely 
align with their offline identities, rendering their social media 
interactions far from isolated. 

 
Instead, they are embedded within a broader context of bi-

ases and inequities that extend from the offline world to the 
online realm. The experiences of underrepresented groups, 
particularly young people, are frequently marginalized in social 
media research. Consequently, it is essential to place their expe-
riences at the forefront of empirical research, providing an 
inclusive perspective that not only identifies disparities but also 
seeks to address them. In the United States, where the preva-
lence of social media is pervasive, young adults, especially those 
of African descent, represent a significant segment of social 
media consumers. The demographic, characterized by its digital 
engagement, exhibits distinct patterns of social media use. It is 
crucial to examine how the digital world intersects with their 
experiences and aspirations, and whether social media serves as 
a tool to navigate structural oppression (Felix, Rauschnabel, & 
Hinsch, 2017; Meshi, Tamir, & Heekeren, 2015). This compre-
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hensive exploration seeks to unravel the multifaceted impact of 
social media in the digital age, offering a profound understand-
ing of how these platforms shape our daily lives, societal struc-
tures, and individual agency. In an era where the personal and 
the digital increasingly converge, comprehending the complexi-
ties of social media becomes not only an academic pursuit but 
a societal imperative (Gruzd & Haythornthwaite, 2013; 
Househ, Borycki, & Kushniruk, 2014). As this research paper 
delves into these multifarious aspects of social media, it is 
hoped that it will serve as a valuable resource, illuminating the 
nuanced dynamics of social media in the twenty-first century. 
With privacy, power, perpetuation of norms, and disparities as 
guiding themes, this research endeavors to cast light on the 
ever-evolving digital landscape and its impact on contemporary 
society.  
 
 
2. Social Media: Historical Insights, Pragmatic Perspec-
tives, and the Shaping of Power Dynamics 
 

In the dynamic landscape of social media, a historically in-
formed analysis is indispensable for gaining a comprehensive 
understanding of this evolving digital phenomenon. Such an 
analysis transcends the mere provision of historical context for 
contemporary events (Harvey, 2013; Vuori, 2012). It refrains 
from the reductionist view that seeks to identify old instances 
of new phenomena, which would erroneously suggest that 
nothing in the digital realm is genuinely novel. Rather, this 
approach delves into the intricate interplay between individual 
actions and the larger societal structures, scrutinizing how so-
cial practices and societal groups have evolved over time. The 
significance of a historically informed perspective cannot be 
overstated. It hinges on the premise that the past is not a sepa-
rate entity but rather the cornerstone that shapes the present 
(Agichtein, Castillo, Donato, Gionis, & Mishne, 2008; Meraz, 
2011). 

 
In the realm of social media, this perspective allows us to 

navigate through the multifaceted dimensions of these plat-
forms, recognizing that their current state is a product of his-
torical trajectories. As such, it entails a holistic exploration of 
the origins, transformations, and trajectories of social media 
that goes beyond a mere snapshot of its present form 
(Constantinides, 2014; Crawford, 2009). In the quest to deci-
pher the profound implications of social media, a pragmatist 
perspective offers valuable insights. Rooted in the philosophy 
of pragmatism, this perspective posits that meaning is derived 
not from inherent attributes but from how individuals employ 
concepts, objects, and, in the case of this analysis, technology. 
It recognizes that the meaning of a technology or medium is 
intricately tied to how people use it, and this meaning is subject 
to constant evolution within particular contexts. Over time, as 
individuals employ technology in various ways, their expecta-
tions and interactions with it become entrenched in specific 
interpretations and recurring patterns of communication 
(Appel, Grewal, Hadi, & Stephen, 2020; Tucker, Theocharis, 
Roberts, & Barberá, 2017). 

 
The implications of this perspective are particularly evident 

in the context of social media, which essentially constitutes the 
online mode of interpersonal communication. The meanings 
that emerge from social media are not intrinsic but are the col-
lective result of various stakeholders’ contributions. These 
stakeholders encompass a broad spectrum, ranging from ser-
vice providers and developers who design the platforms to 

prominent figures and regular users who populate these digital 
spaces with content and conversations (Criado, Sandoval-
Almazan, & Gil-Garcia, 2013; Kern et al., 2016). To attain a 
profound understanding of social media, we must delve into 
the diverse perspectives that individuals hold regarding these 
platforms and explore their varied modes of utilization. At the 
core of this perspective lies the recognition that the meanings 
associated with social media are not static but are in a constant 
state of flux. This perspective, therefore, underscores the ever-
evolving and adaptive nature of social media as it is continually 
shaped by the interplay between human agency and technolog-
ical affordances (Edosomwan, Prakasan, Kouame, Watson, & 
Seymour, 2011; Q. Wang, Chen, & Liang, 2011). 

 
As the use of social media transcends international borders 

and these platforms become instrumental in shaping public 
discourse, they are increasingly managed by private corpora-
tions. Companies such as Google, Facebook, and Twitter, alt-
hough often headquartered in a single nation, operate on a 
global stage, transcending geographical boundaries. This glob-
alization of social media presents unique challenges in terms of 
governance and regulation (Baldwin, Cook, Lui, MacKinlay, & 
Wang, 2013; Blankenship, 2011). Governments, entrusted with 
safeguarding public interests and ensuring that societal norms 
are upheld, grapple with the swift adoption and proliferation of 
social media. Conventional means of control, such as censor-
ship, are often rendered ineffective in the face of the digital 
age’s rapid and borderless communication. Instead, govern-
ments find themselves in a situation where they must navigate 
the landscape of “soft law.” This concept of “soft law” implies 
that social media corporations have come to establish their 
own rules, terms of service, and content moderation policies 
while simultaneously adhering to public norms and societal 
expectations. 

 
This shift raises critical questions regarding how these cor-

porations determine what content is permissible on their plat-
forms, how these determinations are made, and the extent to 
which these policies align with broader social values. It is with-
in this complex terrain that the interplay between private cor-
porate governance and public regulatory interests occurs. In 
the absence of an established global legal framework, under-
standing this intricate balance and its implications for digital 
society becomes paramount (Dredze, 2012; Zeitzoff, 2017). In 
unraveling the enigma of social media, a historical comparison 
is a valuable tool for discerning the intricate evolutionary pro-
cesses these platforms undergo. To grasp how various phe-
nomena manifest on the internet, a historical perspective is 
indispensable, as it moves beyond the study of the current state 
to examine the transformation over time. Rather than fixating 
on the current manifestations of, for example, feminism or 
political discourse on platforms like Twitter, a historical com-
parison traces the trajectory of these phenomena over the past 
two decades. Comparing the practices and content of platforms 
such as Facebook to the activities of young people before the 
inception of Facebook offers insights into how contemporary 
social media platforms distinguish themselves. 

 
This approach effectively showcases the developmental 

phases of technology, culture, and user practices, which are 
indispensable for understanding the current landscape of social 
media. Moreover, historical comparison enables the identifica-
tion of patterns of continuity and change. By juxtaposing the 
past with the present, scholars can recognize how technological 
affordances and user behaviors have evolved. This method not 
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only provides a richer comprehension of the present but also 
highlights the potential directions in which social media may 
develop in the future. The concept of “affordances” plays a 
pivotal role in the study of how individuals engage with various 
media and the resultant influence on their behaviors (Hayles, 
2012; Miller et al., 2016). Affordances refer to the cues that a 
technology or medium offers, instructing users on how to in-
teract with it. For example, when encountering a video, indi-
viduals instinctively recognize it as a medium for audiovisual 
content consumption, and they respond accordingly. This im-
mediate recognition is facilitated by the specific cues, such as 
play buttons, visual content, and sound, that guide user com-
prehension and interaction. However, affordances extend be-
yond mere cues. They encompass the elements that enable 
these cues, such as the capacity to display visual content and 
play audio (O'Keeffe & Clarke-Pearson, 2011; Power & Phil-
lips-Wren, 2011). 

 
Attributes like the volume of data or information do not 

function as cues themselves but rather as elements that facili-
tate the formation of cues. In this sense, affordances bridge the 
gap between the perception of a medium and the user’s under-
standing of how to engage with it. The concept of affordances 
becomes particularly pertinent in the context of social media, 
where various cues and design features guide user interactions. 
Understanding how these affordances influence user behavior 
is instrumental in comprehending the impact of social media 
on our daily lives (Amedie, 2015; Sawyer & Chen, 2012). Social 
media’s role in shaping the dynamics of power is a compelling 
area of study. This inquiry delves into how individuals pos-
sessing significant influence leverage social media to perpetuate 
their authority. Additionally, it examines the strategies em-
ployed by newcomers to attain influence in the digital realm. 
Understanding these dynamics necessitates an exploration of 
the temporal nature of influence on social media. Unlike tradi-
tional power structures, digital influence can be transitory and 
issue-specific (Heinrichs, Lim, & Lim, 2011; Kumar & 
Mirchandani, 2012). 

 
Consequently, research should delve into the mechanisms 

that drive these shifts in influence, including the factors that 
facilitate the ascent of new influential voices. Influence on so-
cial media is multifaceted, ranging from micro-influencers with 
niche followings to macro-celebrities with vast online reach. 
Future research should delve into the collective role of these 
diverse actors in shaping public opinion and explore how these 
dynamics change over time. A critical aspect of the influence 
landscape is the interplay between trust and credibility (Ariel & 
Avidar, 2015; Osatuyi, 2013). Understanding the factors that 
contribute to the trustworthiness and credibility of digital influ-
encers and content is paramount. Researchers should investi-
gate how users evaluate the reliability of information and the 
criteria they employ when assessing the trustworthiness of 
sources on social media (Abe & Jordan, 2013; Degenne & For-
sé, 1999). 

 
Moreover, the role of digital influencers in the realm of so-

cial and political activism is an area ripe for exploration. Inves-
tigating how digital influencers mobilize their followers for 
social change and political engagement provides insights into 
the transformative potential of social media. The historical 
narrative of Black American women is one of enduring dis-
crimination, inequalities, and systemic disparities. In the past, 
they were subjected to dehumanization, commodification, and 

inhumane conditions. More recently, they have confronted 
disparities in healthcare access, resulting in poorer health out-
comes. 

 
 
3. Complex Tapestry of Social Media: Disparities and 
Emerging Dynamics 
 

Instances of insufficient support from law enforcement in 
times of danger or distress have further exacerbated these sys-
temic challenges. The urgent need for research and advocacy in 
addressing these disparities and demanding change is para-
mount. Such research endeavors should aim to comprehensive-
ly examine the myriad dimensions of these disparities, from 
healthcare access to law enforcement response, and should 
articulate the profound societal impact of these disparities (Bik 
& Goldstein, 2013; Feldman, 2003). Furthermore, the integra-
tion of intersectionality into the study of disparities among 
Black American women is essential. Intersectionality acknowl-
edges the interplay of multiple factors such as race, gender, 
socioeconomic status, and others in shaping the experiences of 
Black women. Research should explore the unique challenges 
and vulnerabilities faced by Black American women within this 
multifaceted framework. Research conducted in the United 
States sought to ascertain whether individuals exhibit varying 
attitudes and opinions when communicating online as opposed 
to in face-to-face interactions. This research delved into wheth-
er online or in-person discussions influence one’s political 
viewpoints. 

 
The findings of this research hold significant implications 

for understanding how political discourse is moulded by inter-
personal communication and the medium through which it 
transpires. Research in this domain should continue to explore 
the nuanced interactions between online and offline political 
conversations and their impact on political attitudes and beliefs 
(Seargeant & Tagg, 2014; L. Tang & Liu, 2011). Moreover, as 
political discourse becomes increasingly intertwined with digital 
interactions, future research should investigate the potential 
consequences of this integration on democratic processes, po-
litical polarization, and civic engagement. Teenagers’ engage-
ment with social media has become a ubiquitous aspect of their 
lives, but the full extent of its impact on their well-being re-
mains a subject of ongoing inquiry (Casey & Worden, 2016; 
Cranshaw, Schwartz, Hong, & Sadeh, 2012). While some re-
search has explored the potential of social media to enhance 
well-being, there exists a need for a more comprehensive un-
derstanding of its effectiveness and potential pitfalls. Research 
in this realm should delve into the multifaceted ways in which 
social media can influence the emotional, psychological, and 
social well-being of teenagers. 

 
It should explore the variations in these effects based on 

factors such as the type of platform, usage patterns, and the 
content consumed and shared (Aichner & Jacob, 2015; J. Tang, 
Chang, & Liu, 2014). In addition, the research should consider 
the implications of teenagers’ online interactions, including the 
potential for cyberbullying, the role of peer networks, and the 
impact on self-esteem and body image. The concept of privacy 
is integral to our lives, yet its complexity becomes evident in 
the context of digital interactions. Interpersonal communica-
tion and the sharing of information on social media sometimes 
encroach on individuals’ privacy, necessitating a careful exami-
nation of the dynamics at play. Privacy in the digital realm en-
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tails a dynamic interplay between personal boundaries and 
shared information (Gilbert, Karahalios, & Sandvig, 2008; 
Gundecha & Liu, 2012). What one considers private may not 
necessarily align with the perceptions of others involved in 
these digital interactions. This intricate dance between individ-
ual privacy expectations and the realities of the digital age is 
crucial for individuals to navigate and uphold their privacy 
during their interactions with others. The study of social me-
dia’s historical parallels provides a nuanced perspective on the 
intricate relationship between technology and culture (Cui, 
Gallino, Moreno, & Zhang, 2018; Madden, 2011). 

 
While platforms like vinyl record sharing may not be tradi-

tionally categorized as forms of social media, they share signifi-
cant similarities with contemporary practices. Both vinyl rec-
ords and social media involve the dissemination of content that 
undergoes a transformation from limited sharing to widespread 
distribution. By examining these historical parallels, researchers 
gain insights into how technology has continually shaped cul-
ture and communication. This approach illuminates the com-
plex interplay between innovation, societal change, and techno-
logical evolution over time. A historically informed analysis, a 
pragmatist perspective, and an exploration of global govern-
ance, historical comparisons, affordances, power dynamics, 
disparities, the influence of online interactions on political atti-
tudes, the impact on teenagers’ well-being, the nuances of pri-
vacy, and historical parallels are integral facets of the compre-
hensive understanding of social media. These dimensions not 
only enrich our knowledge of the past and present but also 
illuminate the trajectory and challenges of this ever-evolving 
digital landscape (Hogan & Quan-Haase, 2010; Russo, Watkins, 
Kelly, & Chan, 2008). 

 
As society and technology continue to coalesce, it is imper-

ative that research and discourse in these areas advance in tan-
dem to facilitate our informed engagement with the digital age. 
In the realm of digital communication, the landscape extends 
far beyond the mere exchange of words. It encompasses the 
broader sharing of ideas and power, revealing an intricate in-
terplay between the articulation of thoughts and the underlying 
dynamics of authority. The utilization of social media platforms 
is not merely a conduit for self-expression but also serves as a 
dynamic arena where power structures evolve (Auer, 2011; 
Zhuravskaya, Petrova, & Enikolopov, 2020). It is within these 
complex digital spheres that established power structures may 
exploit the medium to perpetuate their authority. However, 
paradoxically, social media also offers a realm where newcom-
ers can challenge, disrupt, and ultimately transform these estab-
lished hierarchies. The multifaceted nuances of this interaction 
necessitate in-depth exploration. The endeavor to comprehend 
the intricate dynamics of social media usage is a formidable 
task, characterized by an array of challenges (Kahne & Bowyer, 
2018; Schoen et al., 2013). 

 
Among the most prominent of these challenges is the art of 

managing diverse audiences within these virtual spaces. Indi-
viduals who partake in social media interactions frequently find 
themselves navigating an intricate web of connections. These 
connections encompass not only friends and family but also 
extend to coworkers and prospective employers. Striking a 
delicate balance between one’s personal and professional image 
across these multifarious online domains can be likened to the 
arduous task of juggling multiple identities (De Choudhury, 
Gamon, Counts, & Horvitz, 2013; Elefant, 2011). This com-
plex endeavor, at times, exacts an emotional toll, inducing feel-

ings of stress, fatigue, and anxiety. The turbulent confluence of 
self-expression and image management poses profound com-
plexities. The impact of social media on the well-being of 
young individuals has become a focal point of research. Inves-
tigations into this domain have yielded a spectrum of findings, 
revealing a nuanced and intricate relationship between social 
media and well-being (Garimella, Morales, Gionis, & Mathiou-
dakis, 2018; Golbeck, Robles, & Turner, 2011). 

 
Notably, social media platforms exhibit both positive and 

negative ramifications on the emotional and psychological well-
being of users. For instance, Instagram has been associated 
with heightened life satisfaction, while Facebook stands juxta-
posed, linked to diminished life satisfaction and emotional well-
being in the demographic of young adults. The modulating 
factors of this impact encompass phenomena such as social 
overload and the pervasive “fear of missing out,” which can 
attenuate the potential benefits of social media on overall well-
being (Madden & Smith, 2010; Sunstein, 2018). The labyrin-
thine interaction of these factors underscores that the impact 
of social media is inherently multifaceted and contingent on 
specific contextual factors. The evolving landscape of online 
identities further complicates the understanding of social media 
dynamics. Many individuals now maintain separate social media 
accounts to compartmentalize different facets of their lives, 
distinguishing between personal and professional usage 
(Andzulis, Panagopoulos, & Rapp, 2012; R. Page, Barton, Lee, 
Unger, & Zappavigna, 2022). 

 
However, the seamless integration of various social media 

platforms has eroded the boundaries separating these discrete 
digital identities. As platforms like Facebook become increas-
ingly interconnected with other services such as WhatsApp and 
Instagram, the task of preserving distinct online identities be-
comes increasingly intricate. Social media users are thus com-
pelled to negotiate the amalgamation of these identities within 
a single online space, much akin to the adoption of multiple 
personas in various contexts (Magro, 2012; Von Muhlen & 
Ohno-Machado, 2012). Consequently, the study of social me-
dia mandates a comprehensive perspective. This encompassing 
viewpoint considers the historical context, the intricacies of 
digital communication, power dynamics, and the multifaceted 
effects on individual well-being. It is an arena that perpetually 
evolves, demanding continual exploration and research to navi-
gate its intricate complexities (Fisher, 2009; Ortiz-Ospina & 
Roser, 2023). 

 
The intricacies of privacy within the domain of social me-

dia present a multifaceted enigma. Engaging with social media 
platforms necessitates an ongoing calibration of one’s privacy 
settings, striking a delicate equilibrium between disclosure and 
safeguarding personal information (Casler, Bickel, & Hackett, 
2013; Howard & Hussain, 2011). This process of privacy man-
agement transpires in the background, subtly molding the con-
tours of one’s virtual presence. In essence, it mirrors the way 
individuals adapt their behavior to the varied circumstances 
encountered in the physical world, underscoring the analogy 
between the digital and corporeal spheres. In the era of mobile 
technology, the nexus between social interactions and physical 
location has become increasingly interwoven (Briggs & Hunter, 
2004; Dwivedi et al., 2021). Mobile devices operate as conduits, 
bridging individuals to the digital realm while simultaneously 
tethering them to the tangible world. This fusion of the virtual 
and the real introduces a novel dimension to online interac-
tions, where one’s physical location and the composition of the 



Social Science Chronicle       https://doi.org/10.56106/ssc.2023.007  

 

 

 
www.socialsciencechronicle.com  

Page 6 of 23 

immediate physical environment assume pivotal significance 
when utilizing social media through mobile devices. This evolv-
ing context adds an additional stratum to the interactions with-
in social media, further blurring the boundaries between the 
digital and physical domains (Gabriel & Röhrs, 2017; Hum-
phreys, 2017). Recent years have borne witness to the phenom-
enon of Black American women harnessing the power of social 
media platforms to cultivate a sense of community, advocate 
for their rights, and promote empowerment. Platforms like 
Twitter and Vine have emerged as conduits for sharing narra-
tives and instigating discussions pertaining to Black history, 
culture, and the adversities endured by Black Americans. Nota-
bly, hashtags such as #BlackGirlMagic, #BlackLivesMatter, 
#YouOKSis, and #SayHerName have emerged as symbols of 
empowerment and activism for Black American women. Re-
search in this domain has affirmed the positive impact of en-
gagement with these hashtags on self-esteem, underscoring 
their role as platforms for self-empowerment and collective 
mobilization.  

 
 
4. Interwoven Realities: Social Media, Power Dynamics, 
and Evolving Contexts 
 

The evolution of social media usage stands intrinsically in-
tertwined with the proliferation of mobile technology. This 
phenomenon surpasses the realm of mere screen interactions 
and encompasses the intricate physical spaces and infrastruc-
ture that underpin these devices and platforms. The utilization 
of social media via mobile devices is but one facet of a broader 
network of material connections binding individuals to both 
their physical surroundings and the digital realm (A. Kaplan & 
Mazurek, 2018; Schober, Pasek, Guggenheim, Lampe, & Con-
rad, 2016). In this context, comprehending the intricate inter-
play between social media engagement and the tangible world 
assumes paramount importance. In the domain of institutional 
economics, a fundamental distinction is drawn between formal 
and informal institutions. Formal institutions encompass the 
organized organizations and regulatory structures that config-
ure the societal landscape. In contrast, informal institutions 
encompass the unwritten behavioural norms, customs, and 
values that subtly influence society (Cammaerts, 2015; Poell & 
Van Dijck, 2015). 

 
These institutions play a pivotal role in shaping the dynam-

ics of society, serving as the underpinnings upon which formal 
institutions rest. Acknowledging the interplay between these 
formal and informal institutions deepens our comprehension 
of societal structures and their evolution over time. Within the 
realm of media and communication studies, the pivotal concept 
of “meaning” emerges as a focal point. The interpretation and 
comprehension of texts, messages, and media hinge on this 
fundamental concept. The quest to fathom the meaning of a 
message has spurred debates from diverse standpoints, includ-
ing the role of cultural and situational factors in shaping inter-
pretation (Houston et al., 2015; Lindsay, 2011). The power of 
media and communication in molding an individual’s percep-
tion of the surrounding world is indisputable. Understanding 
the complex interplay between the intended message and its 
reception within diverse contexts is instrumental. Privacy with-
in the sphere of social media has often revolved around indi-
vidual privacy concerns. However, delving into the broader 
context of how social media platforms operate and utilize user 
data is equally crucial (Highfield, 2017; Olanrewaju, Hossain, 

Whiteside, & Mercieca, 2020). Social media platforms wield an 
indelible influence on public life, touching upon various facets 
of society. The imperative of scrutinizing not only how indi-
viduals manage their own privacy but also how social media 
corporations handle user data is paramount. Their influence 
extends beyond the individual to the societal level, traversing 
the realms of commerce, politics, and public discourse (Ioanăs 
& Stoica, 2014; Luo, Zhang, & Duan, 2013). The utilization of 
social media platforms necessitates the presentation of differ-
ent facets of oneself, reflecting a nuanced and multifaceted 
identity. Diverse platforms, from Facebook to LinkedIn, and 
from Twitter to Instagram, cater to distinct purposes, drawing 
varied behaviors and content. These discrepancies underscore 
the context-dependent nature of an individual’s conduct across 
these diverse platforms. The manner in which an individual 
engages with social media is inherently linked to the specific 
goals and purposes associated with each platform (Panahi, 
Watson, & Partridge, 2016; Sajid, 2016). The transformation of 
social media corporations from privately held entities to public-
ly traded companies on stock exchanges has sparked trans-
formative shifts in their operational methods and data man-
agement practices. Corporations such as Facebook and Twitter 
have found themselves under intense scrutiny concerning their 
data handling procedures. This transition to public trading 
status has raised pertinent questions regarding how social me-
dia platforms reconcile their financial interests with the consid-
eration of user privacy (Howard & Parks, 2012; Stieglitz & 
Dang-Xuan, 2013). 

 
The profit motive, interwoven with the intricacies of data 

handling, necessitates vigilant examination. For LGBTQ+ 
adolescents, social media platforms offer a pivotal avenue for 
identity development. These platforms provide safe spaces for 
exploration, connection, and self-understanding, empowering 
these individuals with knowledge and self-assurance as they 
navigate their identities. The multifaceted ways in which young 
people harness the potential of social media platforms warrant 
in-depth investigation, extending beyond concerns of potential 
risks to encompass the active agency that young individuals 
exercise in shaping their experiences within these digital do-
mains (Bryer & Zavattaro, 2011; Mäkinen & Wangu Kuira, 
2008). When scrutinizing the intricate interplay between social 
media and psychosocial outcomes, the analysis extends beyond 
mere quantification of the hours devoted to online engage-
ment. The emotional investment and the integration of social 
media into an individual’s daily life constitute salient factors 
that determine the depth and significance of social media us-
age. The multifaceted presentation of oneself within the digital 
sphere, the diverse contexts that govern online behavior, and 
the enduring influence of social media platforms on the mod-
ern landscape collectively necessitate comprehensive explora-
tion (Kidd & McIntosh, 2016; Metaxas & Mustafaraj, 2012). 

 
In essence, understanding social media necessitates a mul-

tidimensional perspective, weaving together a tapestry of con-
texts, complexities, and interplays that underpin its role in the 
modern world. The multifaceted nature of this dynamic realm 
demands ongoing research and scrutiny to unveil its intricate 
intricacies. In its essence, social media represents a dynamic 
and multifaceted dimension of contemporary existence. It has 
burgeoned into a realm that fosters the emergence of fresh 
communities, dialogues, and novel forms of self-expression 
(Fuchs, 2015b; Mansfield et al., 2011). An all-encompassing 
comprehension of the variegated dimensions of social media 
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empowers individuals to navigate the intricate digital landscape 
characterizing the present day. Social media stands as an omni-
present facet of contemporary life, exerting profound influence 
on the manner in which we communicate, create, and connect 
with others in the digital sphere. It functions as a dynamic digi-
tal arena where individuals partake in diverse activities, includ-
ing socializing with friends, disseminating visual and textual 
content, and engaging with multimedia (Kross et al., 2021; S. 
Yu, Abbas, Draghici, Negulescu, & Ain, 2022). A spectrum of 
social media platforms, encompassing the likes of Facebook, 
Twitter, Instagram, Snapchat, and YouTube, has facilitated a 
global congregation of users. These platforms unite individuals 
from diverse corners of the world in a virtual space, fostering 
interactions spanning both leisure and social engagement. 

 
One avenue of inquiry for a comprehensive examination of 

social media involves the introduction of a temporal dimension 
through the concept of periodization. Periodization serves as a 
conceptual framework that enables the dissection of the evolu-
tion of social media into smaller temporal phases. This ap-
proach facilitates the identification of consistencies and discon-
tinuities in the historical processes that have shaped these plat-
forms (Kruse, Norris, & Flinchum, 2018; Paquette, 2013). Rec-
ognizing that social media in 2014, for instance, embodies a 
distinct phase in its development compared to its state in 2010, 
becomes pertinent. The need for such an approach arises from 
the imperative to delve into the transformations and shifts that 
have unfolded over time. Regrettably, the contemporary dis-
course often tends to disregard the role of time in the devel-
opment of social media. There is a proclivity to emphasize the 
latest trends and technologies, relegating the past to the shad-
ows. This forward-looking perspective, underpinned by mar-
ket-driven ideologies, frequently induces shortsightedness re-
garding the history of social media and its potential trajectories 
(Ghani, Hamid, Hashem, & Ahmed, 2019; Obar & Wildman, 
2015). 

 
Furthermore, the influence of social media extends beyond 

leisure and interaction, venturing into the realms of health 
promotion and cultural variation. On one hand, these plat-
forms have emerged as instrumental channels for disseminating 
health-related information and educational content, especially 
to teenagers. Research has illuminated the inclination of teen-
agers to utilize social media as a source of information on vari-
ous health-related topics, encompassing stress, depression, 
fitness, and sexual health. This showcases the potential of so-
cial media as a potent tool for health promotion, engaging 
teenagers in educational content and raising awareness on criti-

cal issues (Bayer, Triệu, & Ellison, 2020; Van den Eijnden, 
Lemmens, & Valkenburg, 2016). Conversely, social media has 
also played a substantial role in the amplification and dissemi-
nation of various forms of violence, notably symbolic violence. 
Symbolic violence operates through language and communica-
tion, perpetuating existing systems of power and dominance. 
Rooted in the discourses it employs, symbolic violence serves 
to legitimize and naturalize specific narratives and discourses, 
effectively reinforcing extant power structures. 

 
This form of violence materializes within the realm of so-

cial media and the communication that unfolds on these plat-
forms (Joosten, 2012; Ruths & Pfeffer, 2014). Consequently, it 
is imperative to assess the extent to which social media con-
tributes to the perpetuation of symbolic violence and its impli-
cations for society. Social media also wields significant influ-

ence over the political discourse, exerting a unique impact on 
democratic theory. While political discussions can serve as 
conduits for the promotion of tolerance and diverse view-
points, social media platforms have the propensity to magnify 
the perception of political discord (Donelan, 2016; Seaman & 
Tinti-Kane, 2013). This is attributed to the plethora of diverse 
news sources available on these platforms, exposing users to a 
wide array of information and perspectives, thus engendering a 
heightened sense of political disagreement.  
 
 
5. Conflict and Communication Challenges 
 

The distinctive dynamics of political discourse in the digital 
realm serve as a focal point for the understanding of how social 
media shapes political perspectives and interactions in the 
modern era. This multifaceted and far-reaching influence of 
social media extends to power dynamics. Social media plat-
forms have emerged as arenas where individuals and groups, 
often marginalized and located outside the traditional centers 
of influence, can assert their authority (Castronovo & Huang, 
2012; Miller, 2016). This crowdsourced elite, which may en-
compass ordinary individuals, possesses the capacity to chal-
lenge and even counterbalance the power typically held by 
politicians, corporate leaders, and mainstream media outlets. 
This emergent elite frequently promulgates counter-narratives 
that deviate from the established mainstream discourse, engen-
dering dialogues on topics that might otherwise be marginal-
ized in the conventional media. 

 
Consequently, this development underscores the changing 

landscape of power distribution in contemporary society 
(Alalwan, Rana, Dwivedi, & Algharabat, 2017; Xinyuan Wang, 
2016). Privacy remains a fundamental concern in the context of 
social media interactions, raising fundamental questions about 
the extent to which individuals can express themselves without 
restraint, whether their words genuinely align with their under-
lying intentions, who has access to their personal information, 
and whether they can find a support system during challenging 
times. The digital age has necessitated a reevaluation of our 
perception of public and private spaces, with the boundaries 
between these realms becoming increasingly blurred (Goel & 
Gupta, 2020; Kass-Hout & Alhinnawi, 2013). The design of 
social media platforms plays a pivotal role in shaping users’ 
experiences, particularly concerning non-dominant groups. The 
inherent gender biases evident in the design of various social 
media platforms serve as a poignant example of how design 
choices can perpetuate existing social dynamics, thereby shap-
ing online identities. Notably, research has affirmed that mar-
ginalized youth can derive significant benefits from social me-
dia. It enables them to harness social capital by leveraging re-
sources from their network connections, fostering relationships 
with potentially influential contacts, and accessing resources 
that may be scarce in the offline world (Albarran, 2013; Sid-
diqui & Singh, 2016). 

 
Additionally, social media serves as a platform for empow-

erment and resistance, offering a voice to minority youth. Plat-
forms like Black Twitter have been aptly described as “digital 
homespaces,” serving as forums where underrepresented youth 
can challenge oppressive cultural norms and biases. A compre-
hensive understanding of social media necessitates the recogni-
tion of diverse patterns of usage and engagement. While active 
users who generate content tend to garner more attention in 
research, it is imperative to acknowledge the broader spectrum 
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of social media engagement, which includes those who primari-
ly observe and read rather than contribute. These less conspic-
uous modes of engagement underscore the rich tapestry of 
social media usage, where various patterns coexist (D. Evans, 
Bratton, & McKee, 2021; Saravanakumar & SuganthaLakshmi, 
2012). Social media stands as a pivotal facet of modern exist-
ence, impacting various facets of our lives, from power dynam-
ics and privacy to health promotion, violence, and identity 
exploration. Its influence is palpable among marginalized 
communities, youth, and LGBTQ+ individuals, offering both 
opportunities and challenges. To navigate the digital terrain 
effectively, it is paramount to recognize the multifaceted dy-
namics that define social media and comprehend its evolving 
role in contemporary society. 

 
Social media, a ubiquitous digital playground for young in-

dividuals, has revolutionized the way adolescents between the 
ages of 13 and 17 interact with the online world. In the United 
States, an overwhelming majority of teenagers are active users 
of various social media platforms. As of 2018, a staggering 85% 
of teenagers were engaged with YouTube, making it the pre-
dominant platform among this demographic. Instagram closely 
followed, with 72% of teenagers using it, while Snapchat and 
Facebook maintained significant user bases at 69% and 51%, 
respectively. This extensive participation underscores the inte-
gral role social media plays in the daily lives of young people, 
shaping the way they communicate, share content, and connect 
with their peers. Social media provides an expansive digital 
forum where adolescents can engage in diverse activities, from 
casual social interaction to the exploration of intellectual pur-
suits and even the articulation of dissenting perspectives 
(Dwivedi, Kapoor, & Chen, 2015; Tuten & Solomon, 2017). 
However, the multifaceted nature of social media, character-
ized by its capacity to facilitate both constructive and adverse 
outcomes, warrants a comprehensive examination. Adolescents 
navigating social media are simultaneously part of various so-
cial groups, comprising friends, family, and acquaintances from 
their educational or professional spheres. 

 
Each of these groups operates with distinct norms, conven-

tions, and linguistic practices, mirroring the diversity of interac-
tion patterns observed in offline social contexts (Alves, Fer-
nandes, & Raposo, 2016; Zarrella, 2009). The digital realm of 
social media consolidates these disparate social groups, pre-
senting a unique challenge in terms of behavior, as the absence 
of facial cues and physical presence makes it challenging to 
adapt one’s communication to the preferences of each group. 
Consequently, individuals may inadvertently convey messages 
that are tailored to one group while inadvertently causing of-
fense or misunderstanding in another. This communication 
challenge is particularly relevant to the pervasive nature of so-
cial media, as posts made for one’s intended audience may 
resonate with unintended observers (Murdough, 2009; Nadara-
ja & Yazdanifard, 2013). The potential for miscommunication 
and misinterpretation in the digital landscape can escalate into 
conflicts and disputes. A scenario akin to telling a joke intend-
ed for friends in a familial setting, resulting in the inadvertent 
offense of a family member, can be replicated across social 
media platforms. The absence of the immediate and discerning 
presence of an offline audience often leads individuals to com-
pose content for a specific context, oblivious to the potential 
diverse audience. This discrepancy in intended and perceived 
meaning is a pervasive concern in social media interactions, 
capable of fueling misunderstandings and disputes among users 

(Lovett, 2011; Peters, Chen, Kaplan, Ognibeni, & Pauwels, 
2013). In addition to the risk of unintended communication 
breakdowns, social media is also susceptible to the propagation 
of symbolic violence. Symbolic violence does not manifest in 
physical aggression but operates through language and ideas to 
inflict harm, humiliate, or undermine individuals or groups. 
The harmful implications of symbolic violence are profound, as 
it perpetuates existing power dynamics and societal hierarchies. 
This form of violence is a byproduct of discourse and contrib-
utes to the normalization of harmful ideologies, exacerbating 
discord in both digital and real-world contexts (Mandiberg, 
2012; Sterne, 2010; Zafarani, Abbasi, & Liu, 2014). 

 
One notable and disturbing example of symbolic violence 

on social media was witnessed during political events, particu-
larly the elections in Brazil. On these occasions, social media 
platforms served as conduits for individuals to engage in slan-
derous, derogatory, and discriminatory discourses targeted at 
those holding different political beliefs. The digital realm be-
came a battleground where even close relationships between 
friends and family members disintegrated due to the dissemina-
tion of hateful and racist remarks. This exemplifies how the 
online world can swiftly devolve into an arena of vitriol and 
violence, undermining the potential for constructive discourse 
(Ahlqvist, Bäck, Halonen, & Heinonen, 2008; Hocevar, Flan-
agin, & Metzger, 2014; Liu, 2010). It is imperative to recognize 
that social media encompasses a diverse array of platforms, 
extending beyond the traditional digital landscape and encom-
passing various forms of media that enable interaction and 
communication. 

 
The essence of social media lies not solely in the technolo-

gy but in the utilization and behavior of individuals using it. 
Thus, social media encompasses a wide spectrum of interac-
tions and communication modes, from online conversations on 
digital platforms like Facebook and Twitter to sharing music 
records or posting messages on a town bulletin board (Duggan, 
Ellison, Lampe, Lenhart, & Madden, 2015; Greenwood, Perrin, 
& Duggan, 2016; Perrin, 2015). The core criterion that defines 
social media is its ability to enable interaction and the exchange 
of thoughts and ideas among individuals. While it is essential to 
discern the versatility of social media, it is equally crucial to 
acknowledge its profound and unobtrusive influence on human 
behavior and society. Social media is not limited to its immedi-
ate content; rather, it shapes the way people perceive the world 
and respond to it. 

 
In this regard, it functions as a medium of communication 

with an intricate influence over the construction of meaning 
and interpretation of shared content. Moreover, understanding 
the dynamics of social media necessitates attention to the con-
cealed mechanisms at play behind the scenes (Boulianne, 2015; 
Parveen, Jaafar, & Ainin, 2015). Social media’s operation relies 
on the infrastructure of data centers and communication net-
works that sustain its functionality. These infrastructural com-
ponents, frequently hidden from the user’s perspective, exert 
significant control over the user’s engagement with the plat-
form. They determine what content is displayed, regulate ac-
cess to information, and contribute to the overall user experi-
ence. This underlines the importance of considering not only 
the user interface but also the invisible systems governing the 
operations of social media.  

 
 

https://doi.org/10.56106/ssc.2023.007
http://www.socialsciencechronicle.com/


Social Science Chronicle      

 

 

 
 Page 9 of 23 

 

 
6. Meaning-Making in the Digital Arena 
 

The creation of meaning on social media transcends mere 
content and extends to the interpretation and perception of 
this content. It is not confined to the words typed or images 
shared; rather, it encompasses the multifaceted process of how 
individuals use, imbue, and attribute meaning to these ele-
ments. This dimension of social media amplifies the complexity 
of digital communication, as interpretations can significantly 
differ between users, grounded in their unique perspectives, 
experiences, and contextual considerations (Chen & Wang, 
2021; Kavanaugh et al., 2011; Smith & Anderson, 2018). While 
the research and analysis of social media often gravitate to-
wards the extraordinary and exceptional aspects of online in-
teraction, it is essential to also examine the quotidian occur-
rences and routine activities that transpire in this digital realm. 
The allure of studying the extraordinary can sometimes eclipse 
the exploration of the commonplace activities that characterize 
the daily experiences of users. Additionally, it is crucial to 
acknowledge that not everyone has equal access to social me-
dia, creating disparities in digital inclusion and participation 
that warrant consideration. Social media plays an integral role 
in the lives of young individuals, permeating their communica-
tion, social interaction, and leisure activities (Auxier & Ander-
son, 2021; Lomborg, 2013; Uitz, 2012). 

 
The platform offers both a space for constructive engage-

ment and an arena for adverse behaviors, such as miscommu-
nication, misunderstandings, and symbolic violence. The versa-
tility of social media extends beyond digital platforms to en-
compass a wide range of communication modalities, while also 
exerting a subtle yet profound influence over human behavior. 
Moreover, the meaning generated on social media transcends 
the mere content, as it is influenced by diverse perspectives and 
interpretations (Cann, Dimitriou, & Hooley, 2011; McFarland 
& Ployhart, 2015). Therefore, comprehensive scrutiny of social 
media necessitates attention to both the overt content and the 
hidden infrastructure that governs its operation. Finally, it is 
imperative to recognize that the spectrum of social media activ-
ities encompasses the routine and the extraordinary, and that 
not everyone has equal access to these digital spaces, resulting 
in disparities that warrant examination. Social media is more 
than a digital playground; it is a multifaceted realm that shapes 
and reflects contemporary society, both in its constructive and 
adverse dimensions (Dewing, 2010; Grajales III, Sheps, Ho, 
Novak-Lauscher, & Eysenbach, 2014). 

 
Social media, a ubiquitous digital landscape for online in-

teraction and communication, presents a dual challenge for 
individuals. First, the sheer volume of content posted on social 
media platforms creates a situation where most individual posts 
are overshadowed by the overwhelming noise of digital chatter. 
Similar to a whisper in a crowded room, many social media 
posts can become lost in the cacophony of online discourse, 
leading to the challenge of being heard and acknowledged in 
this vast virtual arena. In the realm of social media research, 
there exists a common tendency to direct attention towards 
current activities and contemporary user behaviors, with an 
emphasis on present-day interactions (Carr & Hayes, 2015; 
Luttrell, 2018). For instance, Andrew Watts, a notable figure in 
the discourse surrounding social media, elucidated the manner 
in which teenagers employ these platforms. His insights gener-
ated substantial discussion and prompted inquiries regarding 
the universality of his observations. Yet, scholars in the field 

recognize the necessity of moving beyond a fixation on the 
immediate and fleeting aspects of social media interactions. 
The dynamic nature of social media transcends the understand-
ing of what is happening currently, demanding a more pro-
found investigation into how and why change occurs over time 
(Dwivedi et al., 2018; Kietzmann, Hermkens, McCarthy, & 
Silvestre, 2011; Mangold & Faulds, 2009). 

 
To address this aspect of social media, researchers endeav-

our to unravel the underlying mechanisms that drive the evolu-
tion of online platforms. This entails probing the intricate dy-
namics that have led to significant transitions in social media 
usage, such as the shift in preference from Facebook during 
middle school to a decline in its appeal during college. To an-
swer these inquiries, scholars explore the complex interplay of 
societal, cultural, and technological influences that shape the 
digital terrain of social media. The concept of power on social 
media mirrors the acquisition of a superpower, as it pertains to 
an individual’s capacity to exert influence and effect change 
within this online sphere (Baccarella, Wagner, Kietzmann, & 
McCarthy, 2018; Knoke & Yang, 2019; Lietsala & Sirkkunen, 
2008). Power within the realm of social media is intricately 
linked with an individual’s network and connections on these 
platforms. The extent to which one can amplify their influence 
hinges on their ability to become an “influencer,” a figure who 
can sway the actions and perceptions of a substantial audience. 
However, power in the context of social media goes beyond 
mere numbers; it encompasses the content of discussions, the 
manner in which topics are addressed, and the actions that are 
taken. 

 
In essence, it pertains to what is said, how it is articulated, 

and the impact it generates. The design of social media plat-
forms plays a pivotal role in shaping user behavior and interac-
tions within these digital environments (Assaad & Gómez, 
2011; Boyd & Ellison, 2007; Hampton, Goulet, Rainie, & Pur-
cell, 2011). In essence, it functions similarly to a physical play-
ground, determining the range of activities that can be under-
taken. A notable debate in the realm of social media research 
involves discerning whether technology dictates the interaction 
patterns or if user behavior determines the dynamics of these 
platforms. This debate is akin to questioning whether the play-
ground infrastructure governs the games played or if individu-
als dictate how they use the playground. The concept of “af-
fordances” holds a crucial role in the design and usage of social 
media platforms. These are the inherent features of these digi-
tal spaces that facilitate and guide user interactions. Affordanc-
es can be categorized into two types: warm and cold affordanc-
es. Warm affordances align with conventional behaviors and 
feel intuitive and natural to users. They encompass actions that 
match typical social norms and user expectations (Brandes, 
Freeman, & Wagner, 2013; Coiera, 2013; Mitchell, 1974). 

 
In contrast, cold affordances introduce unfamiliar or un-

conventional modes of interaction that deviate from customary 
practices. These can introduce complexities in user behavior 
and blur the boundaries that define privacy within the social 
media sphere. As the study of social media expands and delves 
deeper into its intricacies, scholars must remain attuned to the 
continuous transformation of these digital environments. Social 
media platforms are subject to evolution, characterized by al-
terations in their design, functionality, and usage rules. In a 
manner analogous to a playground with the introduction of 
new swings and slides, social media platforms undergo changes 
that require ongoing exploration and analysis. Some platforms 
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may surge in popularity, while others fade into obsolescence. 
Researchers must remain adaptable and resilient, akin to refer-
ees navigating a game where the rules frequently shift. The role 
of researchers in the realm of social media is akin to referees 
striving to comprehend the ever-evolving rules of the game. To 
effectively investigate the dynamic and multifaceted aspects of 
social media, researchers need robust theoretical frameworks 
that provide insight into how people communicate, behave, 
and the far-reaching implications of social media on privacy 
and society (R. E. Page, 2013; Postman, 2009; Qualman, 2012). 

 
Social media serves as a dynamic and complex arena for 

online communication and interaction. While it facilitates the 
amplification of voices and the dissemination of ideas, the chal-
lenge of being heard amid the cacophony of content remains. 
Social media research extends beyond an exploration of imme-
diate phenomena, delving into the evolutionary aspects of these 
digital platforms. Power within the social media realm pertains 
to an individual’s capacity to influence and affect change, en-
compassing both quantitative metrics and qualitative aspects of 
user behavior. The design and affordances of social media plat-
forms play a pivotal role in shaping user interactions, determin-
ing the intuitive and unfamiliar elements that define user expe-
riences (Akram & Kumar, 2017; Hajli, 2014). In light of the 
continual evolution of social media, researchers are akin to 
referees adapting to shifting rules, necessitating the develop-
ment of robust theoretical frameworks to comprehend the 
multifaceted nature of online communication and its societal 
impact. The research also examines how individuals respond 
emotionally to political disagreement in social media environ-
ments compared to traditional face-to-face interactions. It is 
essential to understand how the emotional landscape influences 
our interpretation and experience of political debates, as emo-
tions often act as a lens through which we view and engage 
with these disagreements (M. Anderson & Jiang, 2018; C. Ev-
ans, 2014; Lenhart, Madden, Smith, & Macgill, 2007). 

 
The study investigates whether emotions like anger, anxie-

ty, or frustration are more prevalent in the context of online 
political discourse and whether they contribute to a heightened 
perception of disagreement. Furthermore, the research takes 
into consideration the concept of “affordances” in the context 
of social media. Affordances, in this context, pertain to the 
structural features and functionalities inherent in social media 
platforms that shape and enable specific behaviors and interac-
tions (Hoffman & Novak, 2012; Laroche, Habibi, & Richard, 
2013; Lenhart, 2015). Understanding these affordances is cru-
cial because they influence how users perceive, communicate, 
and engage with political content. The notion of “warm af-
fordances” reflects the user-friendly and enjoyable aspects of 
social media, such as connecting with friends and sharing en-
joyable content. However, the research also addresses the no-
tion of “cold affordances,” which represent the less user-
friendly aspects of social media, such as the complex privacy 
settings and potential data exploitation by unknown entities. 
Recognizing these warm and cold affordances helps individuals 
navigate the complex social media landscape more effectively 
(Asur, Huberman, Szabo, & Wang, 2011; Gainous & Wagner, 
2014; Lyon & Montgomery, 2013). 

 
The research delves into the critical issue of social media 

addiction, a phenomenon akin to becoming engrossed in a 
compelling game or television series. Excessive use of social 
media platforms can lead to negative consequences for individ-

uals’ mental and emotional well-being. This investigation high-
lights that such addictive behaviours do not affect all demo-
graphic groups uniformly. It emphasizes that Black American 
women have harnessed social media as a means of empower-
ment. To gain a comprehensive understanding of social media 
addiction and its impact, it is vital to assess whether Black 
American women are affected differently, taking into account 
factors such as racism and sexism. The research also delves 
into the utilization of social media for health communication, 
focusing on the ways teenagers employ these platforms to dis-
cuss health-related topics. The study acknowledges the ubiquity 
of social media usage among American teenagers and high-
lights the need to comprehend how these platforms are em-
ployed for health discourse. 

 
As teenagers represent a significant demographic, under-

standing their perspectives on health communication via social 
media becomes a pivotal aspect of the research (Aichner, 
Grünfelder, Maurer, & Jegeni, 2021; Bolton et al., 2013; Nair, 
2011). Additionally, the study recognizes the potential influence 
of social media on mental health. Existing research presents a 
somewhat inconclusive narrative, with some studies indicating 
that heavy social media usage is not necessarily linked to anxie-
ty, while others suggest that it may contribute to feelings of 
depression or anxiety. Furthermore, certain research has sug-
gested that a strong connection to social media platforms is 
correlated with improved mental health. However, a notable 
gap exists in the body of research concerning the impact of 
social media on Black American women’s mental health. The 
research underscores the necessity of a more in-depth examina-
tion, considering the intricacies of race, gender, and other soci-
ocultural factors that may affect this demographic’s mental 
well-being in the context of social media. In essence, the re-
search offers a comprehensive exploration of the multifaceted 
realm of social media. It highlights the interplay of cognitive 
and emotional elements in shaping perceptions of political 
disagreement within these digital environments. The investiga-
tion sheds light on the affordances of social media platforms, 
encompassing both the user-friendly features and the more 
complex aspects tied to privacy and data security. 

 
The study addresses the concern of social media addiction 

and its potential disparities among demographic groups, em-
phasizing the unique context of Black American women who 
have harnessed these platforms for empowerment. Further-
more, it acknowledges the influence of social media on health 
communication among teenagers and the complex relationship 
between social media usage and mental health, particularly for 
Black American women. Consequently, the research provides a 
nuanced and comprehensive understanding of the multifaceted 
and intricate dynamics of social media in contemporary society. 
Throughout most of human history, the nation-state has unde-
niably been the primary focal point for formal institutions and 
governance structures. These institutions have served as the 
bedrock of political, economic, and social systems, shaping the 
lives of individuals and communities within defined geograph-
ical boundaries. However, the latter part of the 20th century and 
the early 21st century have borne witness to a remarkable pro-
liferation of supranational governmental and non-
governmental organizations, ushering in a new era character-
ized by complex and interrelated webs of governance. 

 
This shift has sparked concerns about the erosion of na-

tional sovereign power and the diffusion of authority to entities 
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that transcend the traditional framework of the nation-state. 
The phenomenon of supranational governance, which is intrin-
sic to the international system, deals with the transmission of 
specific “rules of the game” that guide state behavior and inter-
actions. These rules encompass an array of domains, from 
trade agreements and international law to environmental stand-
ards and human rights conventions. Unlike the well-established 
and often rigid rules of national governance, supranational 
governance has a distinct character characterized by flexibility, 
adaptability, and a less formalized structure. The fluidity of 
supranational governance becomes particularly evident in areas 
like global markets, where multinational corporations interact 
with various regulatory bodies and traverse multiple jurisdic-
tions. It is also observable in the dissemination of culture, as 
transnational media conglomerates transmit content across 
national borders and cultural boundaries (Kalampokis, Tam-
bouris, & Tarabanis, 2013; Taprial & Kanwar, 2012; Valken-
burg, 2017). The rules that govern these global markets and the 
flow of cultural products are not strictly tied to formal struc-
tures like national legislation. Instead, they are shaped by a 
mosaic of international agreements, informal norms, and the 
actions of various stakeholders. In this multifaceted context, 
the interplay between national and supranational governance is 
intricate and dynamic. Questions surrounding the division of 
authority and the tension between national sovereignty and 
international cooperation are pervasive.  

 
 
7. Layers of Governance and Social Affordances in the 
Digital Social Sphere 
 

National governments often engage in complex negotia-
tions and collaborations with international organizations and 
other states to address global challenges, from climate change 
to terrorism. This intersection between national and suprana-
tional governance is not merely a matter of formal treaties and 
international law. It extends to the realm of social media, where 
the digital landscape becomes a battleground of norms, regula-
tions, and practices that reflect the interplay of diverse actors 
(Kietzmann, Silvestre, McCarthy, & Pitt, 2012; Mitic & Ka-
poulas, 2012). To appreciate the significance of governance in 
the context of social media, it is beneficial to employ a concep-
tual framework that helps dissect and analyze the multifaceted 
nature of the rules and institutions governing these digital 
spaces. Freedman’s categorization of governance into four sub-
categories provides a nuanced lens through which to under-
stand the governance structures at play within the digital realm: 

 
1. Formal and Informal Governance: This dichotomy reflects the 

diversity of regulatory mechanisms in place, ranging from 
formal, codified rules to informal norms and practices. 
Social media platforms often blend both formal terms of 
service and informal community guidelines to govern us-
er behavior. 
 

2. National and Supranational Governance: This dimension de-
lineates the geographical scope of governance. National 
governments may establish legal frameworks to regulate 
social media, but the transnational nature of digital com-
munication means that supranational entities like the 
United Nations or the European Union may also play 
roles in setting norms and standards. 

 

3. Public and Private Governance: Governance on social media 
is not solely the purview of governments; private entities, 
such as social media companies themselves, exert sub-
stantial influence by establishing platform-specific rules 
and policies that guide user behavior. The boundary be-
tween public and private governance on social media can 
be intricate and contested. 

 

4. Large-Scale and Smaller Scale Governance: The digital realm 
encompasses a wide range of communities, from global 
platforms like Facebook and Twitter to smaller, special-
ized forums and social networks. Governance within 
these spaces can differ significantly, with some smaller 
communities having their own unique norms and rules. 

 
This framework offers a structured approach to dissect the 

diverse elements that govern social media, emphasizing the 
complexity of rules and institutions that shape users’ experi-
ences on these platforms. To conduct comprehensive and 
high-quality research on the impact of social media, it is vital to 
transcend the exclusive reliance on big data analytics. While big 
data can indeed provide valuable quantitative insights, it often 
falls short in delivering a profound understanding of how indi-
viduals use social media, their experiences, and the intricate 
nuances of human interactions within this digital realm. To 
bridge these gaps in our understanding, it is imperative to en-
gage with the people themselves, the users who populate these 
platforms. Interviews and surveys with social media users rep-
resent indispensable tools in gaining qualitative insights that 
quantitative data alone cannot provide. 

 
The complexity of social media as an ecosystem where in-

dividuals form connections, share experiences, and engage with 
one another in multifaceted ways necessitates research methods 
that move beyond being merely an exercise in analyzing large 
datasets. These qualitative approaches delve into the depth and 
subtleties of how people interact on social media, the meanings 
they attribute to these interactions, and the motivations that 
underlie their engagement. Moreover, the concept of “engage-
ment” on social media merits a reevaluation. Presently, metrics 
such as “likes,” retweets, and comments are the dominant indi-
cators of engagement, serving as proxies for the level of user 
interaction with content. However, these quantitative metrics 
offer a limited understanding of the multifaceted nature of 
social interactions, both online and in face-to-face settings. The 
current paradigm for measuring engagement often simplifies 
these interactions into numerical counts, neglecting the quality, 
context, and sentiment that underpin user engagement. To gain 
a more nuanced understanding of engagement, it is essential to 
adopt more sophisticated measures that encompass the intrica-
cies of human experiences and interactions on social media. 
This shift towards a more holistic assessment will enable a 
deeper exploration of the intricate dynamics of online and of-
fline sociality and provide a more comprehensive understand-
ing of how people engage with one another in the digital age. 

 
The dynamics of governance in the age of social media are 

characterized by a complex interplay between national and 
supranational regulatory structures. The digital landscape, 
where individuals and communities engage in online interac-
tions, reflects the intersection of formal and informal rules, 
public and private governance, and large-scale and smaller-scale 
governance. Understanding this multifaceted governance eco-
system is pivotal to comprehending the rules that shape the 
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digital experiences of users. Furthermore, the future of social 
media research must embrace qualitative methods to comple-
ment quantitative data analysis. Engaging with social media 
users through interviews and surveys provides a deeper under-
standing of their experiences and interactions within the digital 
realm. This qualitative approach is instrumental in unraveling 
the intricate dynamics of human engagement on social media. 
Moving beyond quantitative metrics as the sole indicators of 
engagement allows for a more comprehensive examination of 
the multifaceted nature of social interactions, both online and 
in real-world settings. Ultimately, this approach will enrich our 
understanding of how individuals engage with one another in 
the digital age, transcending simplistic measures and delving 
into the complexities of human experiences on social media 
platforms. 

 
Traditional affordances, rooted in James Gibson’s original 

concept, primarily concern the tangible attributes of the physi-
cal world, serving as perceptual cues that inform individuals 
about the potential interactions and uses of physical objects or 
spaces. For instance, a chair affords sitting because its design, 
such as a flat seat at knee height, provides cues that inform us 
about its intended purpose. However, it’s important to note 
that traditional affordances do not compel us to engage in spe-
cific actions but merely offer cues that guide our understanding 
of the environment. These cues can be perceived without the 
necessity of physical interaction with the objects in question. In 
contrast, social affordances pertain to the perceptual cues relat-
ed to the social world. These cues provide information about 
the intricate web of personal connections, established institu-
tions, and societal norms that structure human social interac-
tions. When we encounter social affordances, we perceive in-
formation about the social context, but it does not necessarily 
mandate specific actions or responses. Social affordances can 
be likened to handshakes or buildings, which offer cues about 
social interactions or the presence of institutions but do not 
dictate our engagement. 

 
These affordances convey information that influences our 

understanding of social dynamics and structures (Chan-
Olmsted, Cho, & Lee, 2013; A. M. Kaplan & Haenlein, 2010; 
McCann & Barlow, 2015). The understanding of social af-
fordances is integral to navigating and comprehending the digi-
tal realm of social media. Social media platforms, while 
grounded in technological and design features, essentially func-
tion as virtual spaces for human interaction. These platforms 
are imbued with social affordances, providing cues and struc-
tures that guide users’ perceptions and interactions within the 
digital social sphere. In the context of social media, social af-
fordances play a pivotal role in shaping how users engage with 
the platform and with one another. These cues are embedded 
in the design, features, and functionalities of social media plat-
forms, influencing the dynamics of communication, relation-
ship-building, and information dissemination (Larson & Wat-
son, 2011; Leftheriotis & Giannakos, 2014; Poore, 2015). 
When users encounter features such as friend requests, com-
ments, likes, or hashtags, they are engaging with social af-
fordances that convey information about social connections, 
engagement, and social norms. 

 
Moreover, social affordances extend beyond the explicit 

features of a platform to encompass the broader context of 
social interaction and societal structures. This includes the 
complex network of personal relationships, cultural norms, and 

institutions that shape social dynamics. For instance, the af-
fordances of Facebook extend beyond the like button or friend 
requests to encompass the portrayal of one’s social identity, the 
structure of online communities, and the ways in which social 
norms influence behavior and communication. The concept of 
social affordances also offers insights into the inherent social 
and historical nature of social media. Social media platforms 
are not merely technological artifacts; they are deeply entwined 
with the social fabric of contemporary society (Allcott, Braghi-
eri, Eichmeyer, & Gentzkow, 2020; Hanna, Rohm, & Crittend-
en, 2011). These platforms serve as spaces where individuals 
engage in a wide array of social activities, from maintaining 
personal relationships to participating in public discourse and 
activism.  

 
 
8. Social Media Dynamics: Ideological Perpetuation 
 

Understanding the social affordances of these platforms is 
instrumental in comprehending how they mediate and shape 
our interactions, behaviours, and experiences. In the realm of 
social media, two distinct discourses warrant closer scrutiny. 
The first discourse predominantly emphasizes the attributes of 
social media platforms while occasionally overlooking their 
profound social and historical dimensions. This discourse tends 
to underscore the technological features and functionalities of 
social media, often highlighting attributes such as interactivity, 
openness, connectivity, sociability, and personalization 
(Mayfield, 2008; Zeng & Gerritsen, 2014). These attributes 
serve as the foundational elements that frame discussions 
about the functions and consequences of social media in con-
temporary society. It is crucial to recognize that the attributes 
of social media platforms can be interpreted and utilized in 
contrasting ways, underscoring the diverse perspectives on 
their impact. For instance, proponents of social media may 
emphasize the openness and connectivity it offers, positing that 
these features promote a more democratic and inclusive society 
(McNab, 2009; Tsao et al., 2021). 

 
In contrast, critics may argue that the openness of the in-

ternet can lead to the proliferation of harmful content, includ-
ing racism, sexism, and other forms of discrimination and op-
pression. The existence of these varying perspectives under-
scores the necessity of a more profound and critical examina-
tion of the attributes of social media and their implications in 
the broader societal context (Dutta, 2010; Kane, Alavi, Labian-
ca, & Borgatti, 2014; L. Yu, Asur, & Huberman, 2011). While 
the attributes themselves are crucial components of the social 
media landscape, their interpretation, utilization, and conse-
quences are inextricably linked to the intricate dynamics of 
social interaction and the broader social, political, and cultural 
contexts in which they operate. To gain a comprehensive un-
derstanding of the implications of social media, it is imperative 
to explore the social affordances of these platforms. Social 
affordances encompass not only the explicit technological fea-
tures but also the broader cues and structures that guide human 
interactions and shape the digital social landscape. 

 
These cues include the ways in which social connections 

are established, the nature of communication and discourse, 
the development of online communities, and the manifestation 
of social norms within the digital sphere (Warner-Søderholm et 
al., 2018; Wilson, Guinan, & Parise, 2011). Furthermore, this 
exploration extends to the complex interplay between social 
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media platforms and the social structures that frame contem-
porary society. Social media platforms are not isolated entities 
but are embedded within the larger context of social relation-
ships, institutions, and cultural norms. As such, an understand-
ing of social affordances necessitates an appreciation of the 
nuanced ways in which these platforms intersect with and in-
fluence the multifaceted aspects of human society. The re-
search delves into the multifaceted themes related to social 
media, governance, emotions, and human interactions. It exam-
ines perceptions of political disagreement on social media 
compared to face-to-face interactions and highlights the evolv-
ing landscape of governance structures in the digital age. The 
research underscores the importance of engaging with social 
media users through interviews and surveys to gain insights 
that extend beyond quantitative data analysis. 

 
It suggests a re-evaluation of the concept of engagement on 

social media, moving beyond quantitative metrics to gain a 
more profound understanding of the intricate dynamics of 
online and offline social interactions. Furthermore, it empha-
sizes the significance of comprehending social affordances 
within the context of social media and calls for a critical exami-
nation of the discourses surrounding the attributes of these 
platforms to achieve a more comprehensive understanding of 
their social and historical implications. The research aims to 
provide a deeper insight into the complex dynamics of social 
media and its impact on contemporary society. The advent of 
social media has ushered in an era of unprecedented access to 
information, communication, and self-expression (Lenhart et 
al., 2007; McNab, 2009; Ruths & Pfeffer, 2014). These plat-
forms have become integral to our daily lives, influencing the 
way we interact, share information, and form connections with 
a global audience. While the concerns regarding privacy on 
social media are valid and continue to be a subject of intense 
scrutiny, it is equally crucial to recognize the fundamental de-
sign and intent of these platforms, which fundamentally re-
volve around the public sharing of personal information for 
economic gain. In this context, the imperative to go public is 
not confined to users alone; it extends to the social media 
companies themselves. 

 
Companies like Facebook, as a prominent example, engage 

in the tracking and profiling of not only their users but also 
non-users, a practice that has been referred to as the creation 
of “shadow” profiles. This often-overlooked aspect of social 
media’s reach raises important questions about the prevailing 
focus on individual privacy. Social media corporations extend 
their activities beyond the monetization of user data and into 
the realm of social connections, whether users consent to their 
terms of service or not. These shadow profiles signify an ex-
pansion of the reach and influence of social media platforms, 
which transcend the boundaries of their explicit user base. In 
essence, these platforms are not confined to interactions 
among consenting users alone; they function as vast data ag-
gregators, constantly collecting information about a wide spec-
trum of individuals (Mansfield et al., 2011; Obar & Wildman, 
2015; S. Yu et al., 2022). This, in turn, fuels concerns about 
data privacy, surveillance, and the ethical dimensions of data 
utilization. An emerging area of interest within the field of 
social media studies centers on the identification of influential 
figures and the dynamics of power within these digital land-
scapes. 

 
This research explores the intricate and ever-shifting struc-

tures of influence that define social media platforms. What 

makes this exploration particularly captivating is the phenome-
non wherein individuals who may not have traditionally pos-
sessed attributes associated with influence or authority emerge 
as significant figures in the digital realm (Highfield, 2017; Kidd 
& McIntosh, 2016; Poell & Van Dijck, 2015). The dynamics of 
power within the social media landscape are characterized by 
their complexity. In this context, attention is a resource that is 
inherently relational, temporal, and context-dependent. Exter-
nal sources of structural power, such as established officials or 
traditional journalists, do not inherently retain their influence 
within the digital network. Instead, influence on social media is 
often ad hoc and contextual, subject to the ebb and flow of 
public attention and the issues of the moment. This dynamic 
nature of influence is exemplified in cases such as Patricia 
Stein, who gained prominence in response to specific issues or 
events. 

 
The emergence of individuals as influential figures on social 

media, particularly those who may not have held similar attrib-
utes in the pre-digital era, has redefined the traditional struc-
tures of power and authority. While established entities, such as 
government officials or mainstream media outlets, once mo-
nopolized the dissemination of information and the ability to 
shape public discourse, the digital age has ushered in a new era 
characterized by the democratization of influence. In the case 
of Patricia Stein, we witness how a previously unremarkable 
figure can rapidly ascend to a position of prominence within a 
specific context. This phenomenon underscores the temporal 
and context-dependent nature of influence on social media. Ad 
hoc publics, driven by their collective attention and objectives, 
can collectively choose to elevate a specific individual or issue. 
This organic evolution of influence represents a significant 
shift in the power dynamics of the digital age (Dwivedi et al., 
2021; Olanrewaju et al., 2020; Zeitzoff, 2017). 

 
Another dimension of the influence of social media is the 

perpetuation of ideologies and norms that reflect centuries of 
patriarchal influence. Social media serves as a powerful plat-
form for the propagation of ideals that position women, par-
ticularly young girls, in roles that prioritize beauty as a primary 
aspiration. While individuals who propagate these ideals may 
do so unintentionally, their actions contribute to the normaliza-
tion of a discourse that perpetuates traditional gender roles and 
expectations. The collective reinforcement of these ideals 
through social media is a critical aspect that merits attention. It 
is not solely the endorsement of these views by a single indi-
vidual that poses a concern; it is the collective endorsement 
and reinforcement by a multitude of users that solidifies these 
beliefs as accepted societal norms.  

 
 
9. Disparities and Symbolic Violence 
 

Whether in the form of tweets, images showcasing unrealis-
tic beauty standards, or seemingly innocuous memes related to 
body weight, each instance contributes to the inundation of 
social media timelines with symbolic violence. Symbolic vio-
lence, as a concept, refers to the normalization and perpetua-
tion of oppressive ideologies, which, in this context, manifests 
as the reinforcement of patriarchal beauty standards. Despite 
the pervasive nature of social media usage across de-
mographics, disparities continue to exist concerning online 
participation, the exchange of social capital, and visibility with-
in these digital spaces (Appel et al., 2020; Baldwin et al., 2013; 
Felix et al., 2017; Meshi et al., 2015). Social media platforms 
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offer unique opportunities for individuals to engage in what 
can be described as “affinity spaces,” where like-minded indi-
viduals come together to form connections, share experiences, 
and participate in online communities. However, while these 
platforms facilitate connections and interaction, they simulta-
neously reflect and perpetuate disparities based on various 
factors such as race, class, gender, sexuality, religion, and citi-
zenship status. The selection of which social media platform to 
use can often reproduce and amplify pre-existing inequalities, 
particularly concerning issues of race and class. The demo-
graphic makeup of social media users is far from uniform, and 
individuals’ identities and practices on these platforms are 
deeply influenced by cultural and socioeconomic factors. 

 
Research indicates that the online personas of young peo-

ple closely align with their offline identities, reinforcing the idea 
that social media interactions are not isolated but rather deeply 
embedded within the context of an individual’s real-world ex-
periences. The biases and inequities that exist offline are seam-
lessly extended into the digital realm, shaping the dynamics of 
social media interactions and relationships. In this context, it is 
imperative to foreground the experiences of underrepresented 
young people, who often navigate both offline and online 
spaces marked by structural disparities (Kross et al., 2021; 
Ortiz-Ospina & Roser, 2023; R. Page et al., 2022). The research 
calls for an empirical approach that places the experiences of 
underrepresented groups at the forefront of analysis, seeking to 
illuminate the nuances of their participation and interactions on 
social media platforms. In the United States, young adults, 
particularly those of African descent and females, constitute a 
significant portion of social media consumers. These platforms 
have seen active participation from approximately 84% of 
young adults in the United States, further underscoring their 
significance in contemporary society. In contrast to their Cau-
casian counterparts, Black Americans exhibit a higher inclina-
tion to use social media platforms, such as Facebook and In-
stagram. Moreover, within this demographic, females display a 
heightened propensity for social media usage compared to 
males. 

 
The motivations and patterns of social media use among 

Black American women offer a distinctive perspective. While 
social media serves as a platform for social interaction, infor-
mation retrieval, and entertainment for the broader demo-
graphic, Black American women may engage with these plat-
forms for additional purposes. They may employ social media 
as a means to acquire social resources that aid them in navi-
gating the challenges of structural oppression. Social media, 
given its multifaceted utility, has the capacity to acquire pro-
found emotional significance in the lives of individuals. For 
Black American women, in particular, these platforms can be-
come deeply ingrained in their day-to-day lives as they seek to 
connect, communicate, and gather the resources necessary to 
navigate a world shaped by structural inequalities. Social media 
platforms have undeniably become integral components of 
modern life, influencing how we communicate, share infor-
mation, and form connections with a global audience (Aichner 
et al., 2021; Chen & Wang, 2021; Cinelli et al., 2021; Dwivedi et 
al., 2021). 

 
While concerns about privacy in the digital age are valid 

and deserving of attention, it is equally vital to recognize the 
intrinsic design and intent of these platforms, which center 
around the public sharing of personal information for econom-

ic gain. Additionally, the tracking and profiling of both users 
and non-users by social media companies present often-
overlooked dimensions of the privacy debate, further under-
scoring the need for a comprehensive assessment of digital 
privacy. The emerging area of research on influence dynamics 
in social media highlights the intricate and evolving structures 
of power within these digital landscapes (Allcott et al., 2020; 
Bayer et al., 2020; Cinelli et al., 2020). The democratization of 
influence has enabled individuals who may not have traditional-
ly possessed attributes associated with power to rise to promi-
nence. 

 
The ephemeral nature of this influence, driven by context 

and collective attention, redefines traditional notions of author-
ity. Furthermore, the perpetuation of patriarchal ideals and 
symbolic violence through social media serves as a stark re-
minder of the platform’s capacity to either challenge or rein-
force prevailing norms. The collective reinforcement of these 
ideals, often unconsciously, significantly contributes to the 
normalization of gender roles and expectations. Disparities and 
inequalities in social media participation persist, reflecting and 
amplifying offline structural inequalities. The selection of which 
social media platform to engage with can replicate class and 
racial disparities. An empirical research focus that centers on 
the experiences of underrepresented groups is imperative to 
gain a comprehensive understanding of these dynamics. Finally, 
the role of social media in the lives of Black American women 
serves as a poignant reminder of the significance of these plat-
forms as tools for navigating and resisting structural oppres-
sion. Their unique engagement with social media underscores 
the complex and multifaceted ways in which these platforms 
are integrated into the lives of individuals, transcending their 
roles as mere communication tools. Social media’s profound 
impact on contemporary society is an ongoing subject of ex-
ploration, demanding a nuanced understanding of its multifari-
ous dimensions. 

 
 
10. Future Research and Way Forward 

 
The exploration of social media is an ongoing journey that 

parallels the rapid evolution of these platforms. While this re-
search delves into the nuanced dimensions of social media, it 
also points toward a future path for further investigation. In 
this section, we identify critical areas for future research and 
outline a trajectory for scholars, policymakers, and practitioners 
in navigating the complexities of social media in the years to 
come. The complex interplay between user data, consent, and 
privacy rights presents an ongoing challenge in the digital era. 
As social media platforms continue to collect and utilize vast 
amounts of user data, the need for robust ethical and legal 
frameworks to safeguard privacy becomes increasingly urgent. 
Future research should focus on reinforcing user agency, ex-
ploring mechanisms that empower users to have more control 
over their personal data and privacy settings. 

 
This could include innovative consent models, transparent 

data usage policies, and mechanisms for data revocation. Addi-
tionally, research should investigate the ethical and legal impli-
cations of shadow profiles, including consent for non-users 
whose data is collected, as well as the potential regulatory 
frameworks that can address this issue. In the context of priva-
cy and data protection, international cooperation is crucial. 
Research should explore the complexities of data protection 
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and privacy rights in a global context, examining how interna-
tional cooperation can harmonize privacy regulations and 
bridge the gaps in the digital landscape. Furthermore, research 
should focus on privacy and its impact on vulnerable and mar-
ginalized groups. This includes exploring how privacy policies 
disproportionately impact these groups and how privacy 
breaches and data exploitation can exacerbate existing inequi-
ties. With emerging technologies playing an ever more signifi-
cant role in data collection and processing, future research 
should anticipate the impact of these technologies on privacy 
and data protection. Artificial intelligence and blockchain, for 
instance, present both opportunities and challenges, and re-
search should provide insights into how these technologies can 
be harnessed to enhance privacy or pose new threats. The digi-
tal realm has democratized influence, challenging traditional 
power structures. 

 
Understanding the evolving dynamics of digital influence is 

a paramount area for future research. Future research should 
investigate the temporal nature of influence in the digital age. 
Scholars should explore how influence can be transitory and 
issue-specific, examining the mechanisms that drive such shifts. 
Influence ecosystems on social media are intricate, ranging 
from micro-influencers to macro-celebrities. Researchers 
should delve into how different actors collectively shape public 
opinion and how these dynamics change over time. The realm 
of influence intersects with the critical issue of disinformation 
and fake news. Future research should assess the role of digital 
influencers in spreading or countering false narratives and the 
impact of these activities on public perception. Trust and cred-
ibility are essential elements of digital influence. Investigating 
the factors that influence the trustworthiness and credibility of 
digital influencers is a vital avenue for research. Understanding 
the criteria that users employ to evaluate the reliability of in-
formation and sources on social media is crucial. Finally, the 
role of digital influencers in social and political activism pre-
sents a compelling area for future investigation. Researchers 
should provide insights into how influencers mobilize follow-
ers for social change and political engagement. The perpetua-
tion of regressive norms and gender ideals on social media 
remains a significant challenge. 

 
Future research should delve deeper into the role of social 

media in challenging and reinforcing these norms. This in-
cludes an examination of the influence of digital platforms on 
feminist movements and the ways in which they challenge pa-
triarchal norms. The role of social media in supporting digital 
feminism and empowering women to challenge regressive ide-
als should be a focus of future research. The impact of algo-
rithms and recommendation systems on the perpetuation of 
regressive norms is a crucial area for study. Research should 
assess how these systems can amplify or counter normative 
content, shedding light on the algorithms’ role in shaping the 
social media landscape. Content moderation is another area of 
concern. Future research should explore the efficacy and ethics 
of content moderation in mitigating the spread of harmful 
content. This should include an assessment of the balance be-
tween free speech and protection against hate speech, gender-
based violence, and other harmful content. Media literacy pro-
grams play a vital role in educating users about responsible and 
critical engagement with social media. 

 
Research should investigate the impact of such programs in 

raising awareness about regressive norms, gender bias, and 
harmful stereotypes, ultimately fostering a more inclusive and 

equitable social media environment. While social media usage 
has surged across demographics, disparities persist when it 
comes to online participation, the exchange of social capital, 
and visibility. Future research should focus on how social me-
dia platforms either reflect or challenge offline disparities based 
on race, class, gender, sexuality, religion, or citizenship status. 
One critical area of investigation is the selection of social media 
platforms based on demographics. Research should explore 
how young people’s identities and practices on social media are 
influenced by cultural and socioeconomic factors. Understand-
ing how online personas align with offline identities and how 
social media interactions are shaped by biases and inequities 
from the offline world is essential. 

 
Moreover, research should prioritize the experiences of 

underrepresented young people. This includes individuals from 
marginalized backgrounds who encounter unique challenges 
and opportunities on social media platforms. Such research will 
enhance our understanding of the experiences of those who 
often remain at the periphery of mainstream narratives. In the 
United States, where social media use is widespread, disparities 
persist in terms of demographics. Investigating how different 
demographic groups utilize social media and for what purposes 
is a crucial area of future research. This should include a focus 
on how social media platforms are chosen based on factors 
such as race, class, gender, and age, and how these choices 
contribute to disparities in online representation. The trajectory 
of future research outlined in this section not only deepens our 
understanding of the complex dynamics of social media but 
also has profound implications for policy development. Future 
research findings can guide the development of ethical and 
legal frameworks for data protection, ensuring that privacy 
rights are upheld in the digital age. 

 
Additionally, insights into the shifting dynamics of digital 

influence and power will inform both policymakers and social 
media platforms about the ever-changing landscape of digital 
interactions. Understanding how digital influence operates is 
vital for addressing issues related to disinformation, trust, and 
credibility in the digital realm. Furthermore, research that 
delves into the challenge to regressive norms and gender dis-
course can inform policy decisions aimed at promoting more 
inclusive and equitable social media environments. The study 
of media literacy programs, content moderation, and the im-
pact of algorithms provides essential information for policy-
makers seeking to create regulations that protect users from 
harmful content and discrimination. Finally, research on dispar-
ities in social media usage and representation is crucial for de-
veloping policies that promote digital equity and inclusivity. It 
helps policymakers understand the digital experiences of mar-
ginalized groups and tailor policies that address disparities in 
online participation and representation. Social media has be-
come an integral part of our lives, transforming the way we 
communicate, access information, and engage with the world. 

 
As we navigate the intricate landscape of social media, we 

must adapt our research, policies, and practices to keep pace 
with this ever-evolving digital realm. This research paper has 
explored diverse facets of social media, from privacy concerns 
to the dynamics of influence, from challenging regressive 
norms to understanding disparities in usage and representation. 
It has underscored the need for ongoing research that grapples 
with the complexities of social media and, in doing so, contrib-
utes to our evolving understanding of this digital frontier. The 
journey into social media research is far from over. It requires 
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interdisciplinary collaboration, innovation in research method-
ologies, and a commitment to addressing the multifaceted chal-
lenges posed by these platforms. As scholars, policymakers, 
and practitioners, we must remain vigilant and responsive to 
the changing dynamics of social media. By embracing the areas 
of future research outlined in this section and translating their 
findings into informed policies and practices, we can ensure 
that social media continues to be a force for positive change 
and equitable engagement in our society. As we embark on this 
path forward, let us remain attentive to the ethical imperatives, 
legal considerations, and social responsibilities that accompany 
the digital age. Our collective efforts will shape the future of 
social media and, in turn, the future of our interconnected 
world. 

 
 

11. Conclusion 
 

The discourse surrounding social media is far from reach-
ing its terminus. The landscape continues to evolve, presenting 
new opportunities, challenges, and ethical dilemmas. As we 
navigate this digital realm, it is crucial to reflect on the myriad 
facets of social media, acknowledging its profound influence 
on contemporary society. In concluding our exploration, we 
revisit the central themes that have emerged throughout this 
research and synthesize the key insights gleaned from our in-
vestigation into the multifaceted dimensions of social media. 
The paradox of privacy in the digital age stands as a defining 
feature of social media. Users willingly share personal data in 
their quest for connectivity and self-expression, yet they grap-
ple with the consequences of this openness. The concept of 
privacy extends beyond the sharing of intimate life details; it 
transcends to data protection, consent, and individual agency. 
The trade-off between self-expression and personal boundaries 
remains at the heart of the user experience on social media. 

 
Moreover, the complex interplay between social media 

companies and user privacy challenges conventional notions of 
consent. The monetization of user data, a frequent subject of 
debate, is accompanied by a lesser-discussed issue – the con-
struction of “shadow profiles.” These profiles, comprising data 
on non-users or individuals who have not consented to a plat-
form’s terms of service, raise fundamental questions about 
consent and individual agency. The implications of shadow 
profiles extend into the legal and ethical realms, forming a dy-
namic area of inquiry. The research underscores the need for a 
comprehensive examination of the evolving landscape of pri-
vacy in the digital age. As data collection and utilization be-
come increasingly sophisticated, it is essential to balance the 
opportunities for connectivity with the imperative to protect 
individual privacy and agency. Regulatory frameworks and 
ethical guidelines will play a pivotal role in defining the future 
of privacy within the realm of social media. The democratiza-
tion of influence on social media has transformed the tradi-
tional sources of power, challenging the authority of politicians, 
government officials, and mainstream media. 

 
The digital era introduces a new form of influence, one that 

is fluid, relational, and context-dependent. This shift has given 
rise to an array of influencers who wield the power to shape 
public discourse and opinion. The malleability of attention 
within the digital space allows ad hoc publics to elevate specific 
individuals temporarily for particular issues. The research has 
illuminated the complexities of power dynamics in the digital 

age. It is essential to recognize that power within the social 
media landscape is not confined to individuals with established 
attributes or characteristics. The transition of power from tradi-
tional authorities to digital influencers highlights the dynamic 
nature of influence, emphasizing the role of user agency and ad 
hoc publics in shaping the digital conversation. The impact of 
digital influence is not limited to the realm of politics; it ex-
tends to social, cultural, and economic domains. Content crea-
tors, micro-celebrities, and influencers emerge as central figures 
in disseminating ideas and trends, forging connections with 
audiences, and contributing to the digital economy. The study 
of power dynamics within the social media landscape will con-
tinue to be an area of burgeoning interest, fostering a deeper 
understanding of the ways in which influence shapes contem-
porary society. 

 
The perpetuation of patriarchal ideals in the digital realm, 

particularly concerning beauty standards and societal expecta-
tions for girls and women, is an enduring challenge. The re-
search underscores the pervasive role of social media in both 
challenging and reinforcing existing norms. While these actions 
are frequently unconscious, they contribute to the normaliza-
tion of harmful ideals. The interplay of collective reinforcement 
through individual actions represents a central theme in the 
discourse surrounding social media. The cumulative impact of 
seemingly innocuous tweets, images, or memes solidifies re-
gressive beliefs about the role and aspirations of girls and 
women in society. In this context, social media serves as both a 
reflection and a perpetuator of deeply entrenched societal 
norms. As the digital era advances, the potential for social me-
dia to challenge these norms remains a critical avenue of explo-
ration. The intersection of activism and digital media has given 
rise to movements that confront prevailing gender ideals and 
question societal expectations. 

 
The study of these efforts offers insights into how social 

media can be harnessed to challenge existing norms, fostering 
progress and social change. Disparities in access, participation, 
and visibility persist within the social media landscape. While 
these platforms have the potential to serve as “affinity spaces” 
that connect individuals and provide a sense of belonging, they 
often mirror and perpetuate offline inequalities rooted in race, 
class, gender, sexuality, religion, or citizenship status. The iden-
tity and practices of users on social media are deeply influenced 
by cultural and socioeconomic factors. Research underscores 
that online personas closely align with offline identities, further 
accentuating the continuity of biases and inequities that extend 
from the physical world into the digital realm. It is incumbent 
upon researchers to place the experiences of underrepresented 
groups, particularly young people, at the forefront of social 
media studies. By doing so, we not only identify disparities but 
also seek to address them, fostering an inclusive and equitable 
digital space. 

 
The digital realm provides a unique platform to engage 

with these disparities, offering opportunities for advocacy and 
change. As we traverse the digital landscape of social media, 
the complexities of this realm remain ever-present. The themes 
of privacy, power, perpetuation of norms, and disparities per-
meate the experiences of users and shape the impact of these 
platforms on society. To navigate this dynamic digital space 
effectively, it is crucial to recognize that the impact of social 
media extends far beyond individual user experiences. The 
interplay between users, social media companies, influencers, 
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activists, and underrepresented groups collectively shapes the 
landscape and contributes to the broader social narrative. As 
we delve deeper into the multifaceted dimensions of social 
media, we must continually adapt our analytical frameworks 
and methodologies to encompass the evolving intricacies of the 
digital era. The digital space transcends disciplinary boundaries, 
necessitating an interdisciplinary approach to comprehensively 
understand its dynamics. The impact of social media is perva-
sive, touching upon the political, cultural, economic, and social 
dimensions of modern life. It is essential that research and 
scholarship continue to evolve in tandem with these platforms, 
providing insights that inform policy, practice, and advocacy. 
In the contemporary era, where the boundaries between the 

digital and physical realms continue to blur, understanding the 
intricacies of social media is not only an academic pursuit but a 
societal imperative. Social media platforms are transformative 
in their capacity to connect, mobilize, and influence, making it 
crucial for scholars, policymakers, and individuals to navigate 
the digital space with astute discernment. The narratives and 
experiences that we have explored in this research paper un-
derscore the potential and the responsibility that individuals 
and society bear in shaping the digital future. Privacy, power, 
norms, and disparities within social media are intertwined, and 
our understanding of these dimensions serves as a compass, 
guiding our path forward in the digital age. 
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